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OEXXAAONIKHX

OVOTTIKO TEPLEYONEVO

E&etalovtat ot facucég dtoditkaciec Slapopemang Kot aALoyng oTaceV (elfo0c), Kabmg Kol o1 TapayovVTeS
nov v kabopifovv. [Ipocdropiletar 1 didkpion melBovg Kot mTPomaydvdos Kol avaADovTal ot dladKacies
popeomoinong Kot HETPNONG NG KOwng yvouns. Atvetar épeocn otn Bewpia tov otdcewv, 61N pHETpnon
TOVG, TNV OAAAYN TOVG kol Tn oxéor Tovg e ) ovumepipopd. E&etdlovrol ot Bempiec kivitpov Kot ot
ocuvenakOAovleg dudikaociec emelepyaciog tng meloTikng emikovavias. Emiong peketdvior ot dodikaocieg
oAy OTACEMY GE EQUPUOGUEVE TANIGLAL.

Hepiypoppa

Ewayoyn: olhoyn otdoswv, mpomaydvoa, kot kown yvoun / Xtdoeis: optopol, doun, Aettovpyieg kot
YOPOUKTNPLOTIKG / METpnomn KOWNG YvoOuNg Kot otdoswv / AAMayn tov otdoemv kot melfd / LTaoelg kot
ovumepupopd | Eme€epyocia mewotikfg emkowwmviog /  Xopokmplotikd thg mnyng Kot weldd  /
XOPOKTNPLIGTIKA TOV UNVOUOToG Kot Telm / XapaKtpioTikd Tov dEKTN Kol TOL TANLGIOV EMKOVOVING Kot
el / Kowwvikn emppon: oAlayn 6TAce®v 6€ KOWVmVIKO TAiolo / Alanpooomikn emppon / EQopuoyéc
TOV SLOOTKACIDOV TEIGTIKNG EMKOVOVIOG GTN SIUQTUIOT, TIG TOAITIKEG KOUTAVIEG KOl 0ALOD.

A&ordynon
Eire ypantéc telkég eetdoeic [e€etootéa VAN o) Fapdikiwtng (2008) Kep. 4 (cer.91-121), 5, kot 6, B)
onuewwoelc]. Eire amalloktikn epyacio (Kot mopovcioorn péca oty Taén).

Eyyepioro
Tapduidg, A. (2008). Kowvawviky emippon: Emoxonnon kor aliodoynon e épevvag kot twv Oewpladv.
AbMva: TortwdNT®.
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AITAAAAKTIKEX EPTAXIEX

ITPOTEINOMENA OEMATA

Awdikacieg meBoic kat ...

GLUTEPLPOPES VYEiOG

TOAITIKY] ETKOVOVIN

TPOKATAANYN / LEOVOTNTES
Stpnon

yoyaywykd tepeyduevo twv MME
Biawo meprexdpevo twv MME
ceEovalko mepleyxodpevo twv MME

Nook~wdE

Na éyete vmoyn cog 0TL N TEMKY] EmA0Y TOV BépaTog Oa yivel katémy cuvevvonong poli pov, eogig
omhé Oa kavete mo apyki Tpétaot) (£161 @6TE va amopevy el To arvopevo va emiiEeTe 6L0L TO 1010
0épa). Oa pémer va pov amravrioete péom email to apyotepo péypr Tig 25/2 ya to OEpa wov
npoteivere. Oa propovoate va emAEEETE Kol OEpa ekTOg TNG MoTag 0Ard Oa pémer va eAEYE® TNV
Brprioypagia oty omoia Oa oTnpyyTEiTE.

> BProdnin vadpyel Taxéto pe Evo apBpo/kepdiaio yio Kabe amod ta mopomdve Oépata (Le TV
apifunon mov £YovV Kol TOPATAV®).

AvT16 o Oa Tpémel va, KAvVeTE EGEIC Elval VO YPTGILOTOTGETE TO VAKO TOV GOG Oive Kol ETTALOV Vo
Kkdvete T o1kn oag PiAoypaeikn avaltnon GAL®V TPLOV-TECCAP®Y TNYDV Y10 TO GLYKEKPIUEVO BEua oV
Ba emAéete. Avtég ot emmAéov mnyég mov Ba cuAAEEETE B dDGOLY BTNV Epyacia GG TO SLOKPLTO TNG
TEPLEYOLEVO KO YOPUKTIPOL.

[Iépa amd ta mapondve kepdioia Tov Ba Bpeite otn PifAiodnkn, propeite va ypnolponomcete v
TOPOTAVO EVOEIKTIKN PiiAoypagic, Kafdg Kot Ta TapakdTo eTGTHOVIKA dpBpa Tov Tapovstdiov
épevveg yia oyetikd 0éuarta. [Emotuovikd meprodicd: Communication Research, Human Communication
Research, Journal of Communication, Persuasion, Personality and Social Psychology Bulletin, Journal of
Personality and Social Psychology, European Journal of Social Psychology, Social Influence].

OAHTI'IEXZ I'TA THN TAPOYXIAXH XTHN TAZH

Yroypemtikd o Kavete mapovcioon g epyaciog oag otny téén. Tnv tehMkn amaAloktikn epyacio Oo v
VIoPaAETE TNV NUEPOUN VIR TOV YPOUTTOV gpyacimv otV e€etactikn Tov lovviov. H a&lodldynon cog Oa yivel
Kupiog PAcEL TOL KEWEVOL TNG TEAIKNG GOG EPYACILOG.

»  Owzapovoidoelg Oa yivouy oTig TeElevTaiec GUVAVTAGELS TOL eEa VO (Yo TN oEpd TV
mapovoidoemv Ba oag evnuepmom mpwv to [ldoya).

= Koo Bo ftav va Tpootobicete vo KAVETE TIC TOPOLGIAGELS e dtapdveles 1) ue PowerPoint. @a
TPEMEL Vo KaveTte TPOPa £T01 MGTE 1) TOPOLGINGT Gag vo unv Eemepva ta 15 - 20 Aemtd!

= X Swdiktvokn devBuvon tov tpunpatog (http://www.jour.auth.gr/mtpx/arxeia.htm) Oa Bpeite
YPNOO GOVIEGHO Yo Topovoidoetlg pue PowerPoint.

= H doun mov Oa wpénet va, akolovdncete eivar avt mov Oa Ppeite mapoakdto ot 0dNyieg yio ™
ypomt epyocia.

= [av 0éhete oteilte pHov TNV TOPOLGINGT VO TNG PIEWM Lo PATIO LEPIKEG MUEPES TPV TNV TOPOVGINGT
GOC, Y10 VO, KAV® GYOMa]



http://www.jour.auth.gr/mtpx/arxeia.htm




YXYTTPA®H TEAIKHX AITAAAAKTIKHXE EPT'AYXIAY

To tehkd keipevo Bo 10 mapadmoete TNV Nuépa e&étaong tov pobnuatog. H éxtaon tov Ba mpénet va ivat
yopw otig 3000 Aégeig (= 13 oelideg). H doun tng epyaciog kabmg kot Tt Bo Tpémet va meptiapPavet n kibe
evoTNTa Tpovctdloviol ToPaKAT®.

I'ENIKEXZ OAHT'IEX XYITTPA®HX EPTAXIQN

H emompovikn (Beopntikn 1 Biprroypagikn) epyacio eivon pios:
o Aopnuévn kai Kprtikn avaivon evog Bépatog
o [lapovcioomn (o GUVEKTIKNG EMICKOTNONG TOV GYETIKOV BE@PLOV, SEDOUEVOV KAT., KOL 1] KPITIKN
TPOGEYYIGT TOVG.

Ievixég apyég
e Amouteiton katavonon tov 0épatog!
o Olec o1 epyaoieg Eekvovv amd ™ PipAoypaeikn avalnmon (1 entyelpnuatoAoyia TG
epyooiog facileTor oTNY VLAPYOVGA ETIGTNLOVIKY YVAOGT)
o Avamtuén doung — SloypAUUATOG.
i. Ewsayoyn (moto givar o 0éua, Tmg Ba 10 mpoceyyioelg)
ii. Kvping cdpa (emokoOmnon Kot avaAven Tov 6E30UEVOV KOl TOV ETLYEIPTUATOV
OYETIKA pe To €U — ouVHBWC GE VTTO-EVOTNTEC)
iii. Zvumnépacpo (mepinyn TV entyelpNUdTOV — GLVORTIKY a&loAdyNoN)

o Yyvdpela vAKoD (Topovciocm k eneepyacio LOVO TV GYETIKAV e To Bépa {ntnudtov)
o Yuyypoon vanpetel Tov avayvootn (LOpeN K TEPLEYOUEVO: GOPNVELL, MTOTNTO)
o Yvyvoyn emyepnpdtov (Aeg o wotopia kol mpoonabdeis va melcels)
e Evepyn mpocéyyion Tov bAKOU kol oyl amii topdadeon
o Biloypaeikég mapomouméc! (ko péca 6to Keipevo Kot Aota 610 T€A0G)
Alheg 00myiec

Bdte tithovg og kabe evomta. Aumho ddotnua peto&d tov ospmv. Ipappatocepd: Times New Roman,
uéyebog 12. Xtoiyion apiotepd. Opboypaikdg Kot YPUUUOTIKOG EAEYYO0G TOV KEWWEVOL. (Zvpupovievteite Kot
T ApOpO TOL EXETE GTO XEPLOL GOC VIO TN YEVIKT] LOPPT] TOV KELUEVOL)

21 d1evBuvon Tov dikTvakov TOTov Tov TUNpatog (http:/www . jour.auth.gr/mtpx/arxeia.htm) 6o Bpeite
YEVIKEC 0OMYIEC Y10, TN GLYYPOPT EPYACLDV (ToPATOUTES, BIPAIOYpaPia, Kol CNUELDGELS).

"Evag YeVIKOG KavOvag Tov ipémel vo. akorovdsite sivor 0TL «To KaAO ypdyipo onpaivel Eavaypayipox»!

Evvogite 6T Ba gipaote o€ enucovovia yuo va cag fondnow (avtd onuaivel BEPara 6t Ba Tpémet va
{ntoete ™ Ponbeld pov...!)

AT.



